Final Definitions from Digital Citizenship Advisory Committee for Legislative Report – 11-1-16

Concise definition, based upon 2016 ISTE Standards for Students:
Digital citizens recognize and value the rights, responsibilities and opportunities of living, learning and working in an interconnected digital world, and they engage in safe, legal and ethical behaviors.

Expanded definition:
Digital citizens recognize and value the rights, responsibilities and opportunities of living, learning and working in an interconnected digital world, and they engage in safe, legal and ethical behaviors. Digital citizens cultivate and manage their digital identity and reputation and are aware of the permanence of their actions in the digital world.  They advocate for themselves and others in their behavior, actions, and choices. 

Digital Citizenship can also be defined as the norms of appropriate, responsible technology use, and it can be broken down into eight strategic areas: etiquette, communication, literacy, commerce, law, access, security, and rights and responsibilities. Digital Citizenship is more than just a curriculum to be taught in a classroom; it is an ongoing process to prepare youth for a society immersed in technology. 
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Concise definition, based upon National Association for Media Literacy Education:
Media literacy is the ability to access, analyze, evaluate, create, and act using a variety of forms of communication.

Expanded definition:
Media literacy is the ability to access, analyze, evaluate, create and act using a variety of forms of communication. Media literacy includes the ability to understand how and why media messages and images are constructed and for what purposes they are used.  

Media literate citizens examine how individuals interpret messages differently based on their skills, beliefs, backgrounds and experiences. They also consider how values and points of view are included or excluded in media pieces.  Media literate citizens remain continually aware of the ways in which media can influence beliefs and behavior. In addition, media literate citizens are effective communicators, able to demonstrate critical and creative thinking as they utilize appropriate media creation tools.  Further, they understand the conventions and characteristics of the tools they have selected. Media literate citizens are able to adapt to changing technologies and develop the new skills required as they continue to engage in life-long learning. Media literacy empowers individuals to participate as informed and active citizens in a democracy.   

Preamble to both expanded definitions: [as part of why this matters]
"Educators must work together to ensure that all young Americans have access to the skills and experiences needed to become full participants, can articulate their understanding of how media shapes perceptions, and are socialized into the emerging ethical standards that should shape their practices as media makers and participants in online communities...Participatory culture shifts the focus of literacy from individual expression to community involvement. The new literacies almost all involve social skills developed through collaboration and networking. These skills build on the foundation of traditional literacy and research, technical, and critical-analysis skills learned in the classroom."
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